Phan 3:
CAC YEU TO BEN TRONG

,__11. . . A o
NHAN THU'C, HQC TAP, GHI NHO

= MUC TIEU:

Xac dinh su lién quan ctia nhan thirc d61 voi chién
lugc Marketing

Su lién két gitra cac kién thtrc nhan duogc tir qua tr
hoc tap va chién lugc Marketing

Nhéan thic duge tam quan trong cua hinh anh nhan
hi¢u va dinh vi san pham thong qua qua trinh ghi
nho

Chwong 5: Nhan thirc — Hoc tap — Ghi nho




1. Nhan thirc - Perception

2. Hoc tap - Learning

3. Ghi nhé - Memory

Chwong 5: Nhan thirc — Hoc tap — Ghi nh¢

1. NHAN THUC - Perception

Nhén thitc 1a qua trinh tAm 1y caa con ng

Nhan thic 12 hinh d4nh cht quan clia th€ gidi khdch
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OUA TRINH XU LY THONG TIN

¢+ Ti€p nhan
v Chiy
¢+ Dién giai
¢+ Ghi nhé
{ Dai han
£ Ngén han

*

Quyét dinh mua sim va tiéu thy
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) MO HINH XU’ LY THONG TIN BE RA QUYET PINH

Nhan thire

Chwong 5: Nhan thirc — Hoc tap — Ghi nho




.: 1.1 TIEP NHAN- Exposure

Xay ra khi cdc kich thich lot vao tam hoat dong ¢
cac t€ bao than kinh cdm gidc

Su ti€p nhan mdt cach cAn nhic cdc tdc nhan kic
thich
NTD tim ki€m thong tin ma c6 thé gitdp ho
dat dudc nhitng muc tiéu chic chin
Ngay lap tic
Quad trinh 1au dai

Sy ti€p nhan mot cdch tinh ¢d cdc tdc nhan kich thich
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(% 1.2 CHU Y - Attention

Xay ra khi cic kich thich tic dong d€n mot hoic nhiéu
t& bao than kinh cim gidc va dugc dua dén bd nio d
ly

Dugc xac dinh bgi:
- Tac nhan kich thich
- C4a nhan
-Tinh hu6ng
-Sy luGt qua
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CéC tE,lC nhéin kiCh thiCh Stimulus Factors

¢+ Kich cd va cuong do - Size and intensity

¢ Mau sic va sy chuyén dong - Colour and
movement

¢ Vi tri - Position
¢+ Su phan biét - Isolation
¢+ Kiéu - Format

¢+ Su tuong phdn - Compressed messages
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wie s REFRESHING
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Cau vuot Xuan Thuy — Mai Dich
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Kiéu thé hién
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0: 1.3: DIEN GIAI
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NHAN THUC VA CHIEN LUGC MAKETIN

¢+ Chién lugc ban 1é

¢+ Chién lugc truyén thong

¢+ Thiét k& quang cao va dong goi

¢+ Nhan canh bao

¢+ DPanh gia chuong trinh quang cao

¢+ XAy dung va phat trié€n nhan hié¢u
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(52. HOC TAP - Learning

1. BAN CHAT CUA HOC TAP:

Hoc tap la bat cif sy thay ddi nao trong ndi dung hoic
tric cia sy ghi nhé lau dai

Nhan t6 Qua
kich trinh xur S
L A Ghi nho
thich Iy thong | | Hoc tap
tin
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THUYET PIEU KIEN HOAT PONG Operant Conditioning
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Hoc tap theo mo hinh

Hoc tap theo su tai hi€n
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(5 3. GHI NHO - Memo

I.La tong s6 lugng thong tin ma NTD dat dugc théng qu
trinh hoc tap va tich liy

* Ghi nh¢ dai han - Long-term memory
* Ghi nhé ngén han - Short-term memory

I.Ung dung clia ti€n trinh ghi nhé trong viéc xay dung
ban cho khach hang
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Ung dung xay dung hinh 4nh nhan hiéu

Pinh vi sdn phdm - Product positioning
T4i dinh vi sdn pham - Product re-positioning

e
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Gi4 tri nhan hi€u - Brand equity
DPon by nhin hiéu — Brand leverage
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THE FUTURE OF ADVERTISING

l. Cho vi du thuc té vé viéc rng dung vao
chwong trinh Marketing

1. ly thuyét diéu kién cé dién

2. Ly thuyét diéu kién hoat déng
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