(!!'Z Chuong 3: HVKH khi mua sém

BAI 3 .
HANH VI NTD KHI MUA SAM

i’i Mua sam\goai ké hoach

T

1. DANH GIA & LUA CHON GIAI PHAP

1.1 Céc tiéu chuin danh gia:

Céc tiéu chuin danh gi4 1a nhitng nét dic biét khic nhau
clia sdn phAim ma NTD tim ki€m trong viéc ddp tng 1

. A ~
loai nhu cau cu thé.

Céc tiéu chudn ddnh gid cia 1 NTD nay c6 thé khac
véi cdc tiéu chudn ddnh gid cia 1 NTD khdc doi véi
cuing 1 loai nhin hiéu sdn pham.
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BAN CHAT ' CUA CAC TIEU CHUAN PANH GIA

- Thudc tinh SP/ 1gi ich hodc chi phi
- Tiéu chudn d4nh gid va 1gi ich mong mudn

- Sy khdc nhau vé loai, s6 lugng, su quan trong cla cic tiéu
chuin ddnh gi4.

- Tiéu chuin d4nh gi4: nhan t& hitu hinh va v6 hinh
- Cam gidc

- St dung chung tiéu chudn ddnh gid hinh thanh phin khic thi
trudng
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‘\‘t su DO_\U’GN%€AC TIEU CHUAN PANH GIA

Measuare

@ X4c dinh nhitng tiéu chudn danh gia dugc sit dung:

= Do lweng trye tiép: tim hiéu KH quan tam dén van
deé gi khi mua 1 san pham cu thé

m Do lworng gian tiép: tim hiéu KH danh gia nhirng
nhan hiéu khac nhau trén thi tredng
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<= SU DO_\J’GN%GAC TIEU CHUAN PANH GIA

@ Xic dinh nhitng xét doan ctia NTD vé mifc
d6 thoa man cua nhan hiéu

m Liét ké theo thir tw
m Thang do Likert 5 diém

m S dung tir ngir doi lap
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‘\‘t su DO_\U’GN%€AC TIEU CHUAN PANH GIA

Measu
@ Xac dinh s quan trong twong doi cia tiéu chuin
s Thwéc do tdng hang s6: do lwdng truc tiép

m Phan tich lién két: do luvong gian tiép
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-\;t-'i‘f’su XBT DOAN CI'A CA NHAN VA CAC TIEU

CHUAN DANH GIA

SU XET POAN CUA CA NHAN

m Xét doan tryc tiép: dwa trén co s& 1 sy hiéu biét
ve cong nghé, ky thuat,... cia KH (gia ca, mau sac,
trong lwong,...)
m Xét doan gian tiép: dwa trén thudc tinh chi dan

- Gid ca

- Thuong hi€éu
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3 CAC TIEU CHUAN PANH GIA,

UNG XET POAN CA NHAN VA CHIEN LUGC MARKETING

THU NGHIEM MU — BLIND TEST

Thit nghiém ma KH khong nhan bié€t vé nhin hiéu SP
Nha Marketing can quan tam

- Chi trong nhitng tiéu chuin ddnh gia

- Nhan biét va tdc dong dén kha ning va khuynh huéng clia
NTD

- St dung tryc ti€p cdc thudc tinh chi din: gid cd, nhdn hiéu,
nuéc xuat xd, mau sic, bao hanh...
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THAO LUAN

1. Liét ké nhitng tiéu chuin danh gid ma ban sé& st dung trong
viéc mua sim nhitng SP sau

+ Mot 16 dit xay nha

+ Mot chuyé&n di nghi cudi tuan

R

PN - EIEPN g ~ .z
va sy quan trong ctia moi ti€u chuin danh gia??
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2. NHOUNG TAC PONG TINH HUONG

4 Phan loai tinh hudng

Xy/

4 Vai tro cta tdc dong tinh hudng

4 Nhiing tdc dong tinh huéng va HVKH
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PONG TINH HUONG:

" Thoi diém
Hoan canh

2.1 PHAN LOAI TINH HUONG Pia di€ém

» Tinh huéng ti€p nhan théng tin
Communication situation

» Tinh huéng mua sim
Purchase situation

» Tinh huéng sit dung
Usage situation

» Tinh hudng xt 1y thai bd sin pham

Disposal situation
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N Vai tro ctia tac dong tinh hudng

Tinh hudng

San phAm -

Cdc tdc nhdn kich thich Sy ddp vng
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Ba khia canh quan trong:

Khi nao?

Nhu thé nao?

Cach thuc ?
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ZXEP LOAI TINH HUONG THEO HUGNG

TAC PONG

MBoi truong vat chat xung quanh: vi tri, trang tri,
nhiét d0, am nhac, mui vi, nhan vién, trung bay,
quang cdo...
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-\ft"f;?XﬁP;%OAJ—TiNH HUONG THEO HUGNG

DON

MOoi truong vat chat xung quanh: vi tri, trang tri, nhiét
dd, am nhac, mui vi, nhdn vién, trung bay, quang cdo...

Mboi truong xa hdi xung quanh: Sy c6 mit clia nhitng
ngudi dnh hudng

Bd&i canh thdi gian: thdi gian danh cho mua sim, tinh huéng
1€ nghi, nhu cau cip bach, dd bén SP, SP theo miia

Xic dinh nhiém vu mua sim: Ly do, muc dich

Trang thai trudc khi mua sim: tAm trang, hoan canh nhat thoi
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Xic dinh loai tdc dong tinh hudng d6i véi hanh vi mua sim
san pham.

Xdc dinh nhitng SP hoic thuong hiéu dugc mua nhiéu nhat
khi ¢ tinh huéng dic biét xuat hién

Dinh vi SP dva trén c4c tinh hudng

Phan khic thi trudng dya trén tinh hudng st dung
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- Mua sim ngoai du ki€n ban dau

- Mua sim thi€u ly tri

- Mua sim thi€u sy ddnh gid cdc gidi phap
thay thé
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~\Nhifng tdc-dong bén trong cia hang lam anh huéng dén viéc

danh gid cac giai phap thay thé va su mua sim]

Vat phaim QC

Thay ddi
hanh vi
mua sim
da co
du dinh
tu' trude
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“SMOT SO QUYET PINH KHI MUA SAM

¥ Quyét dinh da c6 ké& hoach cu thé

Specifically planed decision
¥ Quyét dinh da c6 k& hoach 1 cach chung
chung Generally planed decision
¥ Quyét dinh thay th&  Subtitute decision

¥ Quyét dinh ngoai k& hoach Unplaned decision
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“YTHANH VI MUA SAM TAI CUA HANG

Table 6.4, In-store buying habits

United Kingdom ~ Holland ~ Belgium  France  European average  Australia (test)®

24.5% 19.6% 36.% 24.0% 2.8% 30.0%
8.0% 23.7% 9.1% 12.0% 13.2% 10.0%
37% 1.3% 1.0% 6.0% L5% 11,0%
63.6% 52.5% 55.0% 58.0% 67.3% 19.0%

() Given that the Australian vesult was & small test sample, care should be taken in analysing some of the results.
Source: T Hanis (2000), ‘I Store buying Habits Exposed, Professional Marketing, Apri/May, p. 25.
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Nhan hiéu Nhan
Thanh todn ,
san pham

Ctra hang
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THAO LUAN

M6 td 03 trudng hgp mua sim ngoai
k& hoach ma ban da trdi qua va cho
bi&t Iy do
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